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Upgrade Your Business’ Facebook Strategy

Reach new customers through better content, boosted content, and online customer service

32%

of Facebook
users engage with
brands regularly.

5 billion
C O MME N TS

are left on Facebook
Pages monthly.

39% of users like or follow a Facebook
Page to receive a special offer.

Over
60 Million
BUSINESSES HAVE
A FACEBOOK
PAGE.

[Source: SproutSocial]

By keeping your business’ Facebook Page full of exciting content and by engaging with your
fans and followers, you’ll be able to attract new customers, build relationships with your existing
customer base, and stay top-of-mind with customers in your local area.
Don’t miss these tips to upgrade your Facebook and connect with current and potential customers.

First things first — let’s do some clean up.
1. Make Your Profile Attractive
Updating your profile and cover photos can reinvigorate your Facebook Page. Choose highquality photos that capture attention and highlight what your business is all about. Keep your
profile photo consistent with other platforms like Twitter and Instagram, and use your cover
photo to highlight your products or services.
2. Manage Duplicate Pages
One of the most important things you can do for your online presence is take some time to
search for duplicate, user-created pages of your business on Facebook. Anyone can create a
page on Facebook even if that person is not an official representative of the company. Doing
a seasonal check on your business’ name (including common misspellings) can help you find
and consolidate these pages to maximize control of your online presence and keep your
audience going to the correct page.
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3. Respond to Facebook Reviews
Responding to Facebook reviews is just as important to responding to reviews on Yelp or
Google. When business owners respond to reviews on Facebook, it shows users that they
are receptive to feedback and truly care about the customer experience.
Plus, if users see that a business owner has taken the time to respond to their Facebook
reviews, they might be more likely to check out the rest of their page, their photos, or even
come by for a visit.
4. Extend Your Customer Service
Respond to your followers’ comments, mentions, and reviews, and let them know you’re listening.

84%

of consumers expect
companies to respond within
24 hours after posting on
social media.

67%

of consumers now utilize
networks like Twitter and
Facebook for customer
service requests.

33%

of consumers prefer to
contact brands via social
media rather than a
phone call.

[Source: SocialMediaToday, JD Power, and Nielsen]

This means that each and every message, mention, and wall post that comes in for your
business on social media has the power to influence your customers' opinions of your
business and their likelihood to visit.

Now it’s time to upgrade your content marketing strategy.
KEEP YOUR CONTENT INTERESTING & VARIED
An active Facebook Page is an interesting
Facebook Page. Posting relevant, varied content
a few times per week will make you stand out to
potential customers and keep loyal customers
coming back.
What makes your business unique? Are you
hosting an event? Running a special? Help
your fans and followers get excited by keeping
them in the loop on what’s happening at
your business, and bring them in by sharing
engaging real-time, user-generated, and
promotional, boosted content.
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POST ABOUT YOUR PRODUCTS & SERVICES
Your Facebook content has the power to get your
followers more familiar with and excited about what
your business offers, like your excellent service and
unique products. Post the products you have in store
and the services you offer to your community to
let new customers know what you’re all about and
remind your current fans and followers why they love
coming to your business.
Tillerey Street Plant Co.
Now selling the dreamiest hand made, natural
dyed #macrameplanthangers
#shoplocal
#supportlocalartists @theaquariust

ADD THE HUMAN ELEMENT
Social media users, especially millennials — (ages 18–34), are looking for an authentic feel of
your business presented on your social media pages. You can help provide that to your audience by adding a human element into the photos of your post — a face, a bartender shaking up
a drink, a trusted mechanic fixing a car, or hands serving that delicious brunch dish only your
restaurant offers. All of these elements will help put a face to your brand and your business,
and make it easier for your audience to relate to you and your team.
The Roosevelt Room
Having graced our menu since opening three years ago, the Lonesome Dove is
a refreshing, floral take on the classic Paloma, and one of Care Maiko’s favorite
cocktails. Featuring Arette Blanco tequila, Lime, Grapefruit, Cinnamon syrup,
Vanilla extract, Himalayan Salt tincture, and a spritz of Rose Water for it’s
seductive aroma. Stop in tonight to try one, and take a second to appreciate the
good things in life... or should we say smell the roses? Cheers to you!

Ashby’s Auto & Tire
Meet the team who’ll treat you to expert service all while keeping you informed every step of the way.
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SHARE USER-GENERATED CONTENT
Many of your followers are loyal fans who love your business and are already posting about you
on their personal social media pages. Their content creates a great content opportunity for you!
You can share their photos and posts to your page — just make sure you ask permission to
reshare, tag that user, and thank them for their post. Here’s an example:
Ted’s Bulletin
You had me at brunch

(IG: @theemilyedition)

The majority of consumers trust other consumers’
opinions more than advertisements, so sharing
content from your existing fans can help to build
brand awareness and trust with new customers.

BOOST GREAT CONTENT
Using paid media has become an important lever
small businesses can use to increase their exposure
and get new customers. In addition to having a compelling organic content strategy, you can take an extra
step by using boosted content on Facebook to get
your message in front of the right audience.

Boosted posts are a way to reach new people who are likely interested in your
business but aren’t currently your fans on Facebook. When you boost a post,
you have the potential to reach more people and entice current fans and
potential new customers to visit your business.
Before you boost a post on Facebook, make sure your Facebook Page and posting strategy
are in order. Consider the following questions:
• Are you posting regularly on your Facebook Page?
• Is that content getting engagement?
• Are the majority of your followers liking, sharing, and commenting on your posts?
• Are you doing anything to increase your number of followers?
The answer to all of these questions should be, “yes,” before you begin boosting content.
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Choose the post you will boost wisely
Think about high-quality content you’d like to feature. Typically, a good post to put some
money behind is for an event, special, discount, or promotion. You’ll need a great photo, video,
or graphic to use for this post in order to engage customers -- any image you use for Facebook
will need to be less than 20% text. If you need to explain more about the promotion in addition
to the image, include that information within the copy of the post.

Tip

Before you boost, publish your post on Facebook and give it some time to get
some organic reach and engagement. Boosted posts tend to perform better if
they have garnered organic engagement first.

Target your ideal audience
The next step is to get it in front of the right audience -- as many of your ideal customers as
possible. Boosting a post will ensure that your post reaches potential customers outside of
your current network (who don’t currently follow you) and more of the right people in your
community to bring them in your door, so think about who exactly you’re trying to reach.

“You can define a new audience based on things like location, interests and more. You
can also create a custom audience based on contacts you already have or a lookalike
audience based on people who've already shown interest in your business Page.”
[Source: Facebook]

Track Results
To review the performance of everything
you’re doing on Facebook, go to your
Business Page on Facebook, and navigate
to the Facebook Insights tab. Here, you can
see the extent of the reach of your posts,
any meaningful actions (link clicks, video
views) on the part of potential new fans
and customers, and money spent. With
these insights, you can strategize, rework
your content calendar, and try, try again.

UPGRADE YOUR BUSINESS' FACEBOOK STRATEGY

5

Key Takeaways for Upgrading Your Facebook
1
2

3

Clean up your profile. Add great photos and update all new information to keep your
followers informed. Merge and manage duplicate pages to maintain and control your
Facebook presence and bring users to your correct Business Page.
Respond to your customers. This means responding to posts, comments, mentions,
and reviews to extend your customer service online and build relationships with your
Facebook community.
Reach new audiences and engage your followers on Facebook by posting high-quality,
varied, organic, and paid content.

4

Share photos and videos of your products, customers, and team. In addition to
operational posts like updates to your hours, menu, etc., and promotional content,
like information about your events, specials, and sales, make sure you’re adding value
to your customers feeds by posting informative, entertaining, and compelling content.

5

Mix in boosted content to give that extra push and get more eyes on your business’
Facebook Page. (Even 1-2 boosted posts a month can create successful results.)

6

Track key metrics to ensure that your strategy is working and that you’re getting in
front of new followers and loyal fans to bring more customers in the door.

That’s all! Are you ready to upgrade your Facebook?
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